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What’s happening?

Danny’s Final Note...

Network news
°

Well, would you believe that February saw the 1st birthday of our Topaz brand! It seems like only yesterday that ’6
we celebrated the brand launch. However, when you look at what we have achieved in that first year, it is hard to

imagine that the Topaz brand is only a year old. We have to look forward now with confidence and wonder just

how big our brand will be in the next 5 or 10 years.

Initiatives o

UNICEF Campaign

which was essentially just an engineering workshop
with 2 pumps.

In February this year, the Topaz brand was officially
launched in Northern Ireland. The refitting and re-
branding of the Northern Ireland network was part
of our multi million investment programme and lead to
15 service stations and 5 home heating depots moving
from Shell to the new and striking Topaz brand. There and a small shop. JET was their fuel supplier up until
are over 200 people working for Topaz in Northern the arrival of Statoil in the mid 90's and in 1998 Esso
Ireland. became their fuel supplier.

Topaz launch a new charity campaign with
UNICEF Ireland.

In January, Topaz teamed up with UNICEF to

help raise money for some of the world’s poorest
children. The actor Sir Roger Moore KBE, a global
Goodwill Ambassador for UNICEF, launched this
new fundraising initiative, in Donnybrook, Dublin
on the 15th of January. Topaz customers are now
invited to add 2 cent to their purchase in aid of
UNICEF at 100 company owned Topaz sites around
the country.

the years - and not just in the good
times. By supporting this initiative,
people will be able to help UNICEF
save children’s lives and make the
world a better place for children.”

Within the last year we have seen many changes to our company. Our multi million euro advertising campaign
was a huge success. Our sites, home heating oil depots, and vehicles have all but been re-branded. \We
introduced Clean Fuels and Fairtrade coffee to our customers and we won a number of prestigious awards along
the way. | am confident that the brand will continue to go from strength to strength, and this time next year we
will be celebrating an equally successful year.

In 1988, Bunclody service station got its first revamp,
with the removal of the old car showroom, which was
replaced with a canopy, a 4 pump island forecourt
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Topaz is delighted to enter into this R

-
partnership with UNICEF to raise .

money for UNICEF’s child survival

programmes and is confident ( Wy
that customers will join with us in
supporting this initiative.

This is also a very important time for me as it is my time to say goodbye to the company. | feel extremely lucky to

have been a part of the establishment of Topaz as the number one fuel and convenience brand in the country.

From where we have come, to where Topaz now sits, the last 4 years have been among the most fulfilling of my

career and | thank all of you, my Topaz colleagues, for the help and support in making this a most memorable

and enjoyable journey. | now leave you in the more than capable hands of Eddie O'Brien who, | know, will take C:":\}
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After 10 years of operating under the Esso flag,

Liam Junior looked at other options for fuel supply
and for him Topaz stood out from the crowd with a
fresh approach to forecourt retailing. He said that “A

We are delighted to welcome some new businesses to
our Topaz network. In Drogheda, Rory and Raymond
Hannon joined Topaz network, opening a Topaz /

Lina Vaidanaviciute with Sir

Roger Moore.
The money raised will support UNICEF's work for

In December ‘08, Topaz announced a deal with Limerick based
food supplier Pallas Foods worth in the region of €24 million over
3 years. The deal sees Pallas Foods supplying Topaz deli outlets
nationwide with fresh produce such as breads, salads, meats,
pastries, sandwich fillings, smoothies etc etc.

Announcing the deal Frank Gleeson said, “\We are delighted that
Pallas Foods, a family owned and managed company has come
on board as our fresh food supplier. This is great news for our
customers who are set to benefit from a wider range of higher
quality food products at more competitive prices. Our customers
are our number one priority and the benefits of this new deal will
be evident to them in the enhanced food offering available at our
deli outlets all over the country.”

Tadhg Geary, Commercial Director with Pallas Foods said the
company was delighted to be part of the “Topaz revolution”.
“This is a substantial deal from our perspective. Topaz, like
ourselves, is a vibrant, energetic company with a hugely dedicated
staff and we see huge potential for future growth in this deal. We
are really looking forward to sharing our expertise with Topaz and
excited about exploring a range of options. Topaz really liked the
fact that we have a proven ability to respond promptly to changes
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this company on to even greater heights. I'd like to wish Eddie and all of you the best of luck for the future. 7 y. E’jj

Topaz food revolution

Topaz selects Pallas Foods as new fresh food supplier

in consumption trends while at the same time never compromising
on quality.”

The new deal will also enable Topaz to reduce costs and the
company’s carbon footprint. As Frank Gleeson said, “First of all
Pallas Foods has a policy of supporting local producers all over the
country. Secondly because Pallas will be a single supplier of fresh,
chilled and frozen products to Topaz there will be fewer trucks on
the road delivering to our sites. This is not just good news for our
bottom line but also for the environment.”

Centra site on the 15th of January in Mell, Drogheda.
Employing over 15 staff, this fresh, new site has a
selection of hot food, tea and coffee and will soon have
an ATM and an off-licence.

Up in Lifford, Daly’s Service Station is one of the busiest
service stations in Ireland. Situated on the Lifford to
Letterkenny Road just across from the Northern Ireland
border town of Strabane, the service station has full
attended service along with a strong food-to-go offer,
Gala convenience store and two car washes. The site
is also 24 hour and with over 40 staff, the site is one of
the biggest employers in the town.

The owner, Austin Daly, has been operating the present
site for over 15 years without branding however, Austin
said, “I felt | needed a fuel brand on the site and when

| did my research, | felt the Topaz brand was best suited
to drive my business forward. "

Finally, we take a look at O’Leary’s who have been
located on Ryland Road in Bunclody for more than 30
years. O’Leary Senior purchased the property in 1977

significant factor in choosing Topaz was the comfort

of knowing that you had someone at the end of a
phone line in Ireland for any issues. The Topaz Fuel Card
has done exceptionally well since we changed and |
have gained many new fuel, and subsequently shop
customers. | look forward to a long and fruitful business
relationship with Topaz.”

Since our last newsletter, Topaz Fuel Cards have
implemented new anti-fraud measures to restrict card
usage to 5 transactions or €1500 per day. In the current
climate it is imperative that we all remain vigilant to card
fraud, particularly with foreign fuel cards.

We continue to drive new cards business onto our
network. All of our customers now have their new
Topaz Fuel Cards in their wallets and purses and since
early January these cards can also be used on our
network of sites in Northern Ireland.

While within lubricants there has been a slow down
of sales in recent months there have also been some
notable successes. Firstly, Lisheen Mine re-signed

a significant 1 year deal with us for the supply of
lubricants. Furthermore, The Boland Group has
purchased from us following sustained efforts

to gain their business. And finally, we have made
significant progress in developing marine business
through relationships with marine agents and Shell
Marine Products.
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children in 150 countries and territories worldwide.
It's thought the 3 year partnership between Topaz
and UNICEF Ireland could raise €1 million for the
international children’s organisation. This fundraising
scheme is one in a series of initiatives by Topaz
aimed at helping disadvantaged people and the
environment.

At the launch, Sir Roger said the scheme gave Irish
people a wonderful opportunity to make a real
difference to the lives of the poorest children all over
the world. Sir Roger said, “Irish people have a well
deserved reputation for generosity down through

Every Cent Counts...

2 cents will allow UNICEF to purify up to 10 litres of water,
enabling children to drink and wash safely

4 cents will buy 1 sachet of oral rehydration salts

10 cents will provide 1 dose of vaccine to immunise a child
against polio

26 cents will provide a child with a pencil and exercise book

Celebrity Bainisteoir

’ N This year Topaz have decided to sponsor Cuala GAA team, from Dalkey for RTE
* 2% programme Celebrity Bainisteoir. The show gives 8 Irish celebrities the challenge

I -y of successfully managing an intermediate Gaelic football team from their home

county in an official GAA tournament. Cuala GAA Club dates back to the 19205,
and these days accommodates over 45 Gaelic football, hurling, camogie and ladies
football teams. Players of all ages are provided for and the club has achieved a
number of successes, including 3 Dublin Senior Hurling Championships.

Cuala’s Bainisteoir is George Hook, the radio presenter and rugby expert and he is
being guided by former Dublin great — Paddy Cullen. We are looking forward to
 seeing the Topaz kits on TV, and we wish Cuala the very best of luck!

Ciara Sutton - Fitzpatrick presents Cuala
Jjersey to George Hook.
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